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From March 2000, since the first online insurance e-commerce web site 
"Wangxianwang"  found, the network insurance industry in China has develop more 
than 10 years. Although the network has great potential for insurance in China, but 
from the perspective of the development of this decade, does not seem satisfactory, 
but still at a relatively early stage. Theoretical Study on the network insurance in 2003 
reaching a small peak after that, it is also re-attributed to cold. It is in this background 
the paper discusses the impact of China's network insurance factors.  
Firstly, the paper sum up the characteristics of the network insurance and business 
model, and compare the development of domestic and international network insurance. 
Then, within the framework of innovation diffusion theory, this paper discusses the 5 
innovation attributes of network insurance (relative advantage, compatibility, 
complexity, testability, observability), and analysis the impact on network insurance; 
In addition, this method of fitting through the distribution network of insurance to 
estimate the market potential, and analyzes the market structure of China's insurance 
industry and its rate of adoption of Internet Insurance, built on this basis, an insurance 
the insurance company's network investment decision-making model. Finally, try to 
make a relevant information, mode of transmission among consumers and thus affect 
the admissibility of the network coverage of research methods.  
The research found: (1) Although the comparative advantages of Internet 
Insurance obvious, but in concept, poor legal and organizational aspects of the 
company's compatibility to a large extent offset the comparative advantage. The 
complexity, observability, testability is also affected to varying degrees, the adoption 
rate of Internet Insurance. Each contain five attributes influence each other. (2) 
calculated that the Chinese insurance market potential network relative proportion is 
still relatively low, but because China's large population, the insurance market is huge, 
so the absolute value of market potential is quite considerable. And, with the 
continuous development of China's economic level, people continue to increase 















distribution of the flat users, the network of insurance market potential will be 
growing. (3) China's current insurance industry was an oligopoly market structure, 
which is not conducive to the development of the insurance network. But there are 
signs that the market continues to reduce the monopoly, and the companies are also 
looking for the insurance through the network and expand sales channels and enhance 
the competitiveness of enterprises. (4) When the network is relatively small amount of 
insurance consumers and the network potential insurance-related technology is not yet 
mature, the insurance companies do not want to put more resources to the network of 
insurance business. Because the potential amount of insurance consumers in the 
network is small, the insurance company to get more income must develop their own 
customers. However, due to economic externalities, insurance companies seem more 
willing to ride. Immature technology, the network the insurance companies to lower 
the insurance sales, management costs have little effect, to face greater risk. (5) For 
the consumer will accept in terms of network coverage, the impact of interpersonal 
communication more than mass media. Structure of different consumers influence the 
spread of this information vary greatly from person to person spread between the 
initial nodes, the early adoption of a network of insurance consumers with different 
social attributes of the development of the insurance on the network speed and the 
final stable state of great impact.  
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第 1 章 绪论 
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年底，中国网民规模达到 2.98 亿人，较 2007 年增长 41.9%，互联网普及率达
到 22.6%，略高于全球平均水平（21.9 %）。继 2008 年 6 月中国网民规模超过
美国，成为全球第一之后，中国的互联网普及再次实现飞跃，赶上并超过了全球
平均水平。而且，在这 2.98 亿网民中，有 90.6%使用过宽带接入互联网，即 2.7 
亿中国网民使用了宽带访问互联网，较 2007 年增长超过一个亿。 
 
图 1-1：2000-2008 年中国网民规模与增长率 
来源：CNNIC 第 23 次中国互联网络发展状况统计报告 
从网站数量来看，截至 2008 年底，中国的网站数即域名注册者在中国境内
























图 1-2：2000-2008 年中国网站规模变化 








务已进入高速发展期，截至 2009 年底，全国有 32 家保险公司开展了网络销售，
36 家保险公司开展了电话销售业务。2009 年我国保险业网上实现保费收入 77.7
亿元，其中财产险保费收入 51.7 亿元，人身险保费收入 26 亿元。保险电子商务
                                                 
② 指半年内在网上买过东西的用户数量占网民数量的比例。 
③ CNNIC, 2004 年中国互联网络热点调查报告 
④
 CNNIC,2008 年中国网络购物调查研究报告 
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